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Your Stun 
Local G.I. 


“Janie” is a gay, light-hearted comedy which 


serves the double purpose of instilling a tremen- 
dous pride of country in the heart of every Ameri- 
can who sees it. In the film, Joyce Reynolds, as 
“Janie,” is a charming, wholesome seventeen- 
year-old who nearly upsets family and commu- 


nity when she tries to 
function as a one-man 
U.S.O. when troops ar- 
rive in her home town. 
In your own local or- 
ganizations there are 
undoubtedly many 
equally energetic young 
girls whose efforts at 
keeping up community 
morale are just as sin- 
cere, if not quite as up- 
setting, as Janie’s. You'll 


be giving them incen- | 


tive for improving their 
efforts if you elect one 
from among them as 
your own local “Janie,” 
awarding her with a 
War Bond Prize and be- 
stowing the title upon 
her at a special “Janie” 
Party in her honor. 
Here’s how you do it: 


Competitive lists of | 


girls whose efforts at 


boosting morale most | 


nearly match Janie’s 
can be submitted by lo- 
cal Army, Navy and 
Marine Camps (through 
cooperation of Special 
Service Officer or Pub- 
lic Relations Office.) 
Ballots containing these 
names should be distrib- 


CDR 1/1) Di Fe Joyce Reynolds Still (as illustrated 


at right), J-5092—10c—from Campaign Plan Editor, Warner 
Bros., 321 W. 44 St., New York 18, N. Y. 


MOVIE-OF-THE-WEEK: ‘JANIE? 


The impact of the army, 
establishing a “beachhead” 
in a quiet, average American 
small town forms the back- 
ground for Warner Bros.’ 
comedy hit, “Janie,’’ which 
comes to the Strand Theatre 
Friday, with Joyce Reynolds 
and Robert Hutton in the top 
roles. “Janie,” played by 
Joyce Reynolds, is a whole- 
some teen-age miss whose at- 
tempt to function as a one- 
man U.S.O. almost results in 
catastrophe for herself, her 
parents and the visiting G.I. 
Joes. But Janie saves the day 
by her inherent good sense 
and the Army moves out — 
only to make way for the 
Marines! 


Stills and captions all on one mat. ORDER Janie Movie-of-the Week 


| covered by newspapers 


uted locally throughout 
the Army, Navy and 
Marine Camps. The girl 
who polls the most votes 
wins the War Bond 
prize and is Guest of 
Honor at a special 
“Janie” Party to be held 
at your theatre. The 
main feature of the par- 
ty is a special advance 
preview of the motion 
picture. Or, if coopera- 
tion of proper author- 
ities can be secured, the 
“Janie” Party might be 
held in the local Mili- 
tary or Naval Camp. 


If there is no service 
camp nearby, the same 
poll can be held at local 
war plants, with the 
winner to be chosen 
from among the plant's 
“Production Soldiers.” 


The event should be 


and photographersand, 
if possible, by radio on- 
the-spot-interviews. 


Your ballot, which 
can be distributed as 
handbill, for camp, or 
factory bulletin boards, 
or can be published in 
local newspapers, 
should read as _ illus- 
trated at right. 


Charles Conway (Edward Arnold), 


editor. of Hortonville’s newspaper, 


has a talk with his daughter, Janie 


( Joyce Reynolds), warning her of 
the pitfalls she faces with the Army 
moving in, — 


Editor, 321 West 44th Street, New York 18, N. Y. 
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HAS ANYBODY HERE SEEN ‘JANIE’? 
You Find Her and We'll Give Her A ($....) War Bond! 


ee 
Tannin a youngster— 


only seventeen. She’s 

very pretty, as a quick 

glance at her picture will 

tell. She’s bright, too. 

But more than that — 

MORE THAN ANY- 
THING — she’s a wholesome young 
American girl who doesn’t like war 
any more than anyone else does—but 
as long as we’ve got it, she’s deter- 
mined to do something about it! And 
she does PLENTY! 

Pretty young Joyce Reynolds 
(above) plays the title role in War- 
ner Bros.’ new comedy hit, “Janie,” 
coming to the Strand Theatre on 
(Date). But it’s not Miss Reynolds 
we're looking for. We want to find 
our own local “Janie” and we think 
you can help. 

Servicemen may know her from 
the local U.S.O. (Alternate for War 
Plants: Workers may know her from 
their own assembly-line.) She’s the 
youngster who’s always willing to 


ee eae ae eee ee ee 


into a quarrel with Dick, 


But Pvt. Dick Lawrence (Robert Hutton) 
doesn’t look like a “pitfall”. to romantic 
Janie who soon finds herself in the middle 
of a triangle when her high school beau, 
“Scooper” Nolan (Dick Erdman), gets 


exert that one last little 
bit of extra effort which 
means the difference be- 
tween a routine evening 
ata service club or a 
really heartwarming 
party like you remember 
you used to go to at home. 

Published below is a list of (...) 
names and photographs—all of them 
local girls who’ve done more than 
their share to promote good morale 
in (Name of Town). It remains for 
you to choose one of them as your 
own local “Janie” and help her to 
win a ($...) War Bond prize. Here’s 
what to do: 

Fill in the ballot below and drop it 
into the “Janie” Box set up in the 
(Name of Place at Camp) or in the 
lobby of the Strand Theatre. 

If you help to find “Janie” she wall 
help you to have fun at the special 
“G.I. Janie” Party to be held in her 
honor on (Date) at (Place). 

Fill in your ballot NOW 


Conway residence. 
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t-of-the-Week:: 
Poll For ‘Janie 
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+ 


with Joyce Reynolds 
and Robert Hutton 


Janie’s party for the G.1.’s brings out 
local police and the Post Com- 
mander, but her defense is so elo- 
quent that everyone is impressed and 
peace finally descends over the 


Mat No. 501-B, 75c, from Warner Bros.’ Campaign Plan 


A Stunt-A-Day 
These Ways: 


‘OP’ LANGUAGE CARDS 


A very funny sequence in “Janie” occurs be- 
cause of Janie’s “op” language — an up-to- 
date version of pig-latin, spoken by placing 
the “op” before every vowel. (For example, 
“Janie” becomes “Jopanopiope.”) An easy 
stunt, and one which should be fun, is to print 
up a limited number of cards for advance 
lobby distribution. Copy should read: 


“Dopon‘t mopiss ‘Jopanopiope.’ Opit opop- 
opens Fropidopay opat thopis thopeopatrope! 
No, our printer's not on vacation — it’s the 
new ‘op’ language which has Janie’s father 
howling with fury but will have you howling 
with laughter when you see Warner Bros.’ lat- 
est comedy hit, ‘Janie,’ coming to this theatre 
Friday. If you’re any good at solving riddles, 
you can win yourself a pair of guest seats for 
the opening. Just translate the sentence above 
into everyday English, fill in your name and 
address below and drop this card in the Man- 
ager's office or at the box-office.” 


(Translation is: Don’t miss “Janie.” It opens 
Friday at this theatre!) 


a ee ea 


BOOK AVAILABLE 


Samuel French, Pub- 
lishers, of 25 W. 45 
St.. New York, New 
York, issue a 75c 
paper - covered edi- 
tion of the stage ver- 
‘sion of “Janie” com- 
plete with illustra- 
tions from the stage 
production. Contact 
your local book- 
shops and depart- 
ment stores for a 
display contrasting 
stage and screen 
versions, supplying the necessary stills from 
your own Exchange set. Be sure to credit 
your playdate. 


FAVORITE RID SISTER 


Joyce Reynolds (who plays the title role in 
“Janie’) was chosen as the typical “Kid Sis- 
ter” by the Big Brothers’ Movement. Arrange 
through local boys’ clubs, high school frater- 
nities, etc., to choose a local girl as a favorite 
“Kid Sister.” Arrange for newspaper cover- 
age and mention that Joyce Reynolds won 
the nationwide title. 
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BLANKET PARTY 


One of the funniest incidents in “Janie” is 
concerned with a Blanket Party which Janie 
attends. Though it worries the adults, actu- 
ally it is nothing more than a modern version 
of the old-time Wienie Roast. Arrange with 
local High School kids to run a special Blan- 
ket Party in advance of your showing and 
offer guest seats for your playdate to best jit- 
terbugs in the group. Arrange for newspaper 
coverage. 


AMATEUR SHOW 


Warner Bros.’ “Janie” is a filmization of the 
successful Broadway stage play by the same 
name. This play is made available for ama- 
teur presentation by Samuel French, 25 West 
45th St. New York City. It’s particularly 
adaptable for amateur theatrical groups as 
it is peopled with youngsters and prevents no 
casting difficulties nor involved staging prob- 
lems. Arrange with local Little Theatre Group 
or High School Dramatic Society to secure 
producing rights from Samuel French and to 
present the stage version of “Janie” in ad- 
vance of your playdate. Then honor the lo- 
cal cast with a special Theatre Party for your 
opening. Tie in your playdate with any such 
stage presentation with posters reading: "See 
the (Name of Town) Players in the Stage Ver- 
sion — Then See Joyce Reynolds and Robert 


‘Hutton in the Film! At the Strand Theatre 


(Date.)" Arrange for newspaper coverage to 
tie-in with your playdate and have photogra- 
phers as well as reporters at your opening 
night to cover the Theatre Party. 


LL LO CCI a es 


J-A-N-I-E BALLY 


Announce via newspapers and in your 
lobby that within a certain hour on a speci- 
fied day five teen-agers will be spotted with- 
in a certain radius of your theatre, each 
wearing a sweater bearing one of the five 
letters in the name “Janie.” The first 10 per- 
sons to spot all five youngsters and report to 
your theatre where each was seen will re- 
ceive guest seats for your playdate. 


WAR BOND BOOTH 


Set up a War Bond Booth out front or in a 
prominent public spot with poster reading: 
“Are you doing as much for the war effort 
as ‘Janie’? BUY ANOTHER BOND TODAY!” 


TEASER ADS 
SELL FILM'S 
TOP COMEDY 


All on one mat. Order 
Teaser Mat J-101-B, 
15c, from Warner Bros.’ 
Campaign Plan Editor, 
321 W. 44 St., New York 
IBSNGY: 


TRAILER 
SELLS 
NEW STAR 


Joyce Reynolds, who 
plays the title role of 
“Janie,” is a youngster 
well worth watching on 
her way to certain star- 
dom. Her next big role 
will be in the forthcom- 
ing “Junior Miss.” For 
long - range advance 
promotion, it should 
prove effective to pre- 
pare a special trailer to 
be run off at the conclu- 
sion of each perform- 
ance of “Janie,” urging 
your patrons to watch 
for her next film. Copy 
should read: 

“4A message from the man- 
ager: You have just wit- 
nessed the start of a great 
career—that of Joyce Rey- 
nolds who played the role 
of ‘Janie.’ For the first time 
in our many years in the 
motion picture business, we 
feel called upon to venture 
a personal prediction that 
this youngster is marked 
for a truly great future. 
Watch for her in the forth- 
coming Warner Bros.’ pro- 


duction of ‘Junior Miss.’ ” 


IT ALL SPELLS JANIE 


Five young players in search of 
careers best describes these five 
actors and actresses who appear 
in Warner Bros.’ film version of 
“Janie.” Of varied geographical 
backgrounds and going their several 
ways, they all are brought together 
by a twist of fate and all get their 
big moment in “JANIE” = based on 
the successful stage play. 


Joyce Reynolds, who 
plays the title role in 
“Janie,” isaTexan who 
moved to California to 
attend U.C.L.A. She 
was discovered by a 
Warner Bros.’ talent 
scout when she ap- 
peared as Alice in 
a college dramatic pro- 
duction of “Alice in 
Wonderland.” 


Put Film’s Two Song 
Hits To Work For You 


As we go to press, the two song numbers in “Janie” (the title song and 
“Keep Your Powder Dry”) are well on their way towards becoming 
top hits. The nation’s leading orchestras and radio programs have 
been plugging these tunes to the hilt over all’ major networks, with 
hundreds more already scheduled to follow through. By the time of 
your playdate, we're sure everybody will be humming and whistling 
these songs. So let everybody know they’‘re in your show! 


The first recording available is for the title song, “Janie.” It is Classic 
Record Company, Hit Label No. 7102, Jack Smith, Vocal with Orchestra. 


And there are many more on the way—to be made by leading mu- 
sicmakers for both tunes. Check with your local music shops in ad- 
vance of your playdate for the latest available recordings. 


A limited number of title sheets for both songs are available now for 
film exploitation. You can secure yours by writing to: Miss Hazel 


Myers, Music Publishers Holding Corp., 1270 Sixth Ave., New York, New 
York. 


HERE'S HOW TO TIE IN THE MUSIC PROMOTIONS WITH YOUR 
PLAYDATE: Get your title sheets and arrange for music shop dis- 
plays, crediting your playdate. Contact local bands and radio sta- 
tions for plugs of both tunes with credits for your playdate. Watch 
for the new recordings to come and play either or both in your lobby 
for advance interest. ee 


Reading from left to right, Joyce Reynolds, Bob Hutton, Colleen 
Townsend, Richard Erdman and Virginia Patton, who spell “J-A-N-I-E” 


Bob Hutton plays the 
“other man” in Janie’s 
life — and who can 
blame her? Although 
he played with many 
well known actors 
while a member of the 
Woodstock Players, 
Bob is excited about his 
new work — and even- 
tually wants to become 
a Director. 


Colleen Townsend, 
young and beautiful, 
was born and raised in 
California, not far from 
Hollywood. While at- 
tending high school, 15- 
year-old Colleen was 
found by a Warner 
Bros.’ talent scout and 
given a screen test. 
Music is her chief inter- 
est outside of acting. 


Dick Erdman’s ambition 
isto become acomedian 
...orto write newspaper 
stories should his movie 
career not flourish. As 
Scooper Nolan in 
“Janie,” Dick does so 
well with his first op- 
portunity at screen-act- 
ing that it looks like the 
writing career will have 
to take a back seat. 


Virginia Patton was 
discovered by Sophie 
Rosenstein, Studio 
Coach of Dramatics at 
Warner Bros. while 
playing in a Portland, 
Oregon high school 
performance. Her am- 
bition is to become a 
great actress and to 
play Bette Davis’ kid 
sister in a picture. 


This 4-column feature is available in mat form for Sunday supplements, movie, school or feature pages. Order 


*‘Janie” General Feature Mat No. 401-B, 60c, from Warner Bros.’ Campaign Plan Editor, 321 W. 44th St., 


New York 18, N. Y. 
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Ideas From New York Strand 
For Your Advance Lobby Frames 


Here are the two lobby frames used by New York’s 
Strand Theatre in connection with their advance “Janie” 
displays. Adapting the picture’s theme of refreshing 
youngsters and an “invading” Army, the management 
caused a tremendous amount of comment and advance 
lobby interest by these simple and telling arrange- 
ments. 


Take your tip from the Strand and have your staff 
artist play up the film’s fast and funny humor with this 
type of sparkling lobby frame. The interesting color 
combination which was used added to the display’s 
attractiveness. The background was done in char- 
treuse, the “Janie” title was in magenta, airbrushed in 
white, and the players’ names were in dark blue. 


Choose your scene stills from your Branch set, and 
select special artwork from the retouched art and car- 
toons as shown in the Inserted Ad Section of this 
pressbook. 


40 x 60 Tells 
Refreshing Story 


With its accent on youth 
and fun, this easy-to-make 
40 x 60 tells its breezy 
story simply and effec- 
tively. Use stills chosen 
from your Exchange set, 
or order: 

**Janie’’ Setpiece Stills, Set 
of 3—30c—Warner Bros.’ 
Campaign Plan Editor, 321 
W. 44 St., New York 18. 


For available artwork 
and for special still of 
Joyce Reynolds as illus- 
trated, see Inserted Ad 
section of this pressbook. 


AT THIS THEATRE FRIDAY © 


LOBBY ADVICE BOX BUILDS FAMILY AUDIENCE 


“Janie” is essentially a comedy about adolescents but it is also 
an honest commentary on today’s youngsters, the problems they face 
and their preparation for a sane and secure future. Particularly suit- 
able for the film's exploitation, therefore, is a Lobby Advice Box for 
both parents and children. Worked in conjunction with a local paper, 
this should stir a tremendous amount of advance interest in your play- 
date. Here’s what to do: | 


Set up sealed box in lobby, advising that all answers to questions 
deposited therein will appear in the local newspaper with all names 
kept confidential. Questions can be about child training, proper gui- 
dance of adolescents, environmental problems or questions from the 
youngsters relating to their parents. Arrange with local paper to pub- 
lish answers concurrent with your playdate, under special “Janie” 
head plugging your show. Make your announcement in advance of 
your playdate via programs, on the screen and in lobby. 
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1-MIN. ANNOUNCEMENT 


MUSIC: 


ANNOUNCER : 


MUSIC: 


(FADE IN WITH FIRST EIGHT 
BARS OF VOCAL CHORUS OF 
"JANIE" RECORDING. (FADE) 


WATCH IT, FOLKS ! HERE COMES 
"JANIE "2... Whocis sey... 
Well, "Janie" might be 
Your: Sister... eri mine... 
she's that lovable kid next 
door whose romantic 
affairs can upset a neigh- 
borhood faster than a Texas 
tornado !,.. She's a Juliet 
in bobby sox...an ador- 
able campus co-ed with love 
light in her eyes!...she's 
the gleam in the eye of 
every G.I.--the youth and 
laughter--the heart and 
spirit of a nation--the 
girl they're coming back 
to... You can meet "Janie" 
Friday...when Warner 
Bros.' pride-and-joy 
show, "Janie," opens at the 
Strand Theatre...with a 
sparkling cast that in- 
cludes Joyce Reynolds, 
Robert Hutton, Edward 
Arnold, Ann Harding, Robert 
Benchley and Alan Hale. 
It's the surprise picture 
that'll give your heart 

a LIFT! As gay as a two-day 
furlough...and twice as 
grand!... Make it a date! 
eo» Meet "Janie" at the 
otrand...Friday ! 

(FADE IN LAST EIGHT BARS 
OF VOCAL CHORUS OF "JANIE" 
RECORDING.) (FADE. ) 


NEWSWEEK MAGAZINE 
FILM STUDY GUIDE 


NEWSWEEK AUGUST 5, 1944 


With a 4-page booklet devoted exclu- 
sively to “Janie,” Newsweek Magazine 
inaugurates a brand new supplemen- 
tary service to millions of readers. 
Illustrated above in reduced size (ac- 
tual size of booklet is 8” x 1044”) this 
Motion Picture Guide is circulated, to- 
gether with other supplementary News- 
week material, to thousands of schools, 
colleges, libraries, etc., throughout the 
country. 


In addition to including the “Janie” 


NEWSWEEK’S 
MOTION PICTURE 
STUDY GUIDE TO: 

“JANIE” 


A motion picture about young people im 
« typical American town in wartime. 


This movie version of the successful stage play, “JANIE”, be fan- 
damentally « comedy of adolescence, of the age-old problem of 
young people versas the elder generation. But it is also interest- 
ial studice ‘viewpoint because of the background 

city of Hortonville, « town very typical of the 
way of life. The town, its people, and their problems 
as led in the picture, raise interesting discussion topics for 
social studies classes. 


tery 
cor with the “Our Town” of Thormten Wilder's play? 

2. Inthe picture of the American home in "JANIE™ consistent 
with what you koow of this institation? 

3. Despite the disruption caused by war and the military life, 
the (amily solidarity Is anbreken. Note the mother's war 


social satire are involved in Janie’s father's 
printing press priority from Washington? 
jor cosintent with what you know of the 
of her age? Is Dick's that of a “typical” 
portrayal of Mathew Q. Reardon who finds 
ined ageocy bogged down in red tape. Ie 
an hndividael? 

into the relation of the average citisen 


booklet in its regular supplementary 


services distribution, Newsweek is also 
using this motion picture material as 
its own circulation and promotion 
builder, thereby insuring a tremen- 
dous reader audience. 


The two-page inside spread includes 
a brief comment on “Janie,” together 
with picture breaks and 10 stimulating 
questions desgned to foster classroom 
and group discussions about the pic- 
ture. 


A 
Sensational 
First! 
4-Page 
Supplement 
On ‘Janie*! 


WHAT YOU CAN DO: sve- 


cial School and Discussion Group Pre- 
views should be arranged with War 
Bond Prize for winner of the best essay 
on “Janie.” Notify local schools, col- 
leges and libraries that this Motion 
Picture Guide is available free in lim- 
ited quantities and suggest that they 
obtain their copies from: Newsweek’s 
Educational Bureau, Newsweek Maga- 
zine, 152 West 42 Street, New York, N.Y. 
For exhibitors, a LIMITED number of copies are 


available on request from Warner Bros.’ Campaign 


Plan Editor, 321 W. 44 St., New York 18, N. Y. 


ce IR IA IAI, PAC 


WARNERS’ BROCHURE 


CALLING ALL GIRLS 


MAGAZINE FEATURE: This 
full-page layout with stills from the 
film reaches more than a million 
readers of Calling All Girls Maga- 
zine, published by the Parents 
Institute. 


RADIO SHOW: 


nolds, as “Janie,” has done a spe- 


Joyce Rey- 


cial interview disk for this nation- 
wide radio program which has ra- 
dio and department store tie-ups 
across the country. Contact your 


local department store to tie in with 
this show and be sure to follow it 


with a spot announcement crediting your playdate. (See Radio Corner, 


p. 6 in this pressbook.) 


1. STUDENT LIFE GOES TO THE MOVIES: 


Illustrated (right) is the cover of come 


braries, schools, 


Warners’ brochure (actual size 
7” x 10”), designed for use by li- 
colleges, etc. 
This 16-page booklet, profusely 
illustrated, includes four special 
features on The Janie Theme in 
American Life by four topnotch 
writers, as well as production 
notes, discussion material, and 
other features specifically de- 
signed as study guides. Contact 
your local schools, etc., and ar- 
range for special School Show- 


ings and Discussion Groups as 9 | 


outlined in the brochure. Order “Janie”? Brochure—10c ea.—from 


Warner Bros.’ Campaign Plan Editor, 321 W. 44 St., New York 18. 


And Many Additional Promotions .. . 


For the 


first time Student Life, published by the Dep’t of Secondary School 
Principals of the Nat’l Education Ass’n of the U. S., devoted 2 full 
pages to a film—with a feature and stills on “Janie.” A special High 
School Student preview was held and the youngsters’ comments on 
the film form the basis of the feature. Arrange for similar local 
High School Preview with War Bond Prize for student who writes 


the best essay on “Janie” for publication in school papers. 


2. CHILD LIFE: This youth group magazine which reaches 


over 200,000 homes, carries a rave review on “Janie” and a full 


page of stills. Featured also is an essay contest based on the picture. 


3. CIVIC EDUCATION SERVICE PUBLICATIONS: The 


American Observer, Weekly News Review and The Civic Leader, all 
published by Civic Education Service and reaching hundreds of 
thousands of students, promote “Janie” by way of editorials, dis- 
cussion guides and notes on available Warner Bros.’ public service 
aids. 


4. YOUNG AMERICA; This magazine, with a circulation of 


half a million, held a special “Janie” preview for their readers and 
printed numerous comments together with special editorial and 
stills from the film. 
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AALD 


ROUSE CONLOUNS 


WAME — Bette Davis 
OCCUPATION — Actress 


EMPLOYER — Warner Bros. 


Helping employer 
jable record for ¢' 
d citizenship.”* 


WATURE OF DUTIES - 
env 
king with £00 


to maintain “an ombining 
good picture-ma 
REMARKS — We've been proud of Bette 
Davis, of her magnificent artistry and 
er since she © work with us- 


asy it looks on the screen, 
owt) 


enormous 


talent, eV ame to 
(And no matter how © 
the word is “work"—with a very large 
of Bette as since 


never been sO proud 
MR. SKEFFINGTON 


But we've © 
icture, 


completion of our new P! 
“TON is the story of a very rich 
tiful woman, and of their 
vy? We think that 
on’t be suret 


MR. SKEFFING 
man and a very beau! 


life together. A love stor 
even after seeing it, you W 
But you will be sure that MR. SKEFFINGTON 
icture to rank among the finest ever 
_and that Bette Davis 


er among screen artists. 


isap 
made . + 
has no pe 


You'll be sure, too that the company 


which produced MR. SKEFFINGTON 
intends to keep that “enviable 
record” enviable! 


*The New York Times 
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Directed by VINCE! 
Story by “Biixabeth” 
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pesTinarion TORY, WATCH O ‘Tee eed 


Full Page Ads 


Appearing Regularly in 
eading National Magazines! 


\ 
ICE MAGAZINE 


SR Us xaasyees, 


tad te 


Opens at Strand Theatre Friday 


(Prepared Review) 

If the Average Man In The 
Street this morning steps a lit- 
tle livelier, smiles more gaily, 
seems even a little younger, 
mark him down as having at- 
tended the opening of Warner 
Bros.’ “Janie” last night at the 
Strand Theatre. And _ while 
you’re about it, mark down 
“Janie” as one of the brightest, 
most heart-warming comedies to 
come along in many a moon, a 
froth-filled, surprisingly intel- 
ligent commentary on youth in 
love, youth at play, and youth 
smack up against a world which 
has often proved too much for 
its elders. If the result is at 
once uproariously funny, as well 
as moving and tender, the rea- 
son is to be found in the general 
excellence of production, indi- 
vidual performances, direction, 
and topnotch script. 

Ask Mr. Average Man to tell 
you the story of “Janie” and 
.t’s ten to one he won’t get past 
oe fact that it’s about a group 
cf teen-age youngsters and some 
visiting Army troops. It’s that, 
put its a lot more, too. With 
Janie, a sensitive adolescent 
(played by Joyce Reynolds) as 
protagonist, the film poses the 
timely problem of what to do 
with that great body of in-be- 
tween ... the teen-agers... 
youngsters too old to be exclud- 
ed from community responsibili- 
t.es engendered by the war, but 
too young to be allowed by law 
to do anything really construc- 
t.ve about it, like joining one 
of the services. The particular 
beauty of the film lies in its 
t:eatment of this essentially se- 
r.ous theme with a maximum of 
understanding, intelligence, and 
above all, humor. 

“Janie’s” peaceful Horton- 
v-ile might be any small-town 
American community. Her fa- 
ther, Charles Conway (Edward 
Arnold) and her mother .(Ann 
Harding) might well be any 
American father and mother 
you know. Honest, respected 
members of their community, 
they take pride in their good, 
democratic way of life and 
rightfully hope to pass it on 
to Janie and her nine-year-old 
sister, Elsbeth (Clare Foley). 

With some misgiving, there- 
fore, the Conways watch the 
Army move into town and “es- 
tablish a beachhead,” making 
sizable inroads into the hearts of 
Hortonville’s pretty,  fickle- 
hearted, fun-loving daughters. 
What the Conways and other 
parents don’t count on, however, 
is the very American-ness of the 
G. I. Joes who, but for their 
uniforms and an added year or 
two, might well be their own 
Hortonville high school kids. . 
boys not quite dry behind the 
ears... those very same young- 
sters who have been taking their 
respective “Janie’s” to the cor- 
ner drugstore for malteds. 

How ,Janie’s parents execute 
a near-tragedy of their own de- 
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Joyce Reynolds and Robert Hutton, who have the two top parts in Warner 
Bros.’ new comedy hit, “Janie,” which starts its engagement Friday at the 


Strand Theatre. 


vising, how Janie herself tops 
any and all U. S. O. efforts past 
and present by throwing a party 
for servicemen which sets all 
Hortonville on its ear and liter- 
ally turns the Army Camp in- 
side out, and how it all ends 
happily with a better under- 
standing between parent and 
child, and between community 
and military forces, makes for 
two hours of completely satisfy- 
ing, always refreshing motion 
picture entertainment. 

This reviewer is hard-pressed 
to name another film of recent 
months which benefits from so 
vast and varied a supply of tal- 
ents as has been poured into 
the making of “Janie.”” Warner 
Bros. seem to have spared 
themselves nothing in the pro- 
duction budget. The film, as 
some may recall, was originally 
the tremendously successful 
stage property by the same ti- 
tle, and ran for more than two 
years on Broadway and through- 
out the hinterlands, under the 
aegis of successful Broadway 
Producer, Brock Pemberton. 
Having taken the original trou- 
ble and-pains to acquire it, War- 
ners then proceeded to fashion 
it into a motion picture even 
more amusing than its stage 
counterpart. 

The choice of cast in itself is 
a brilliant stroke in “Janie’s” 
favor. In the title role is a com- 
parative newcomer, Joyce Rey- 
nolds, whom moviegoers may re- 


call from “The Constant Nymph” 
and “The Adventures of Mark 
Twain.” In “Janie,” Miss Rey- 
nolds emerges as a full-blown 
actress of no little skill, creating 
a complete illusion of extraordi- 
nary credibility. You will not 
soon forget her warm and loy- 


able, sometimes confused but 
never confusing portrait of 
“Janie.” Another comparative 


newcomer, young Robert Hut- 
ton, is entrusted with the film’s 
male lead—the role of Pvt. Dick 
Lawrence, a young man who 
projects a personal charm into 
his characterization which will 
influence audiences as strongly 
in his behalf as it influenced 
young “Janie.” 

Others whose performances 
contribute much to the excel- 
lence of the film are Edward Ar- 


nold, Ann Harding, Robert 
Benchley, Alan Hale and many 
youngsters, notable among’ 


them: Dick Erdman, the love- 
sick high school Romeo who is 
overthrown by Janie in favor 
of the Army. 

Produced by Alex Gottlieb, 
the film was directed by Acad- 
emy Award winner Michael 
Curtiz, remembered for his dis- 
tinctive direction of “Casa- 
blanca.” The screenplay by Ag- 
nes Christine Johnston and 
Charles Hoffman was adapted 
from the stage play by Jose- 
phine Bentham and Herschel V. 
Williams, Jr. Leo F. Forbstein 
was Musical Director. 


CAST 


Janie........... Se ee are JOYCE REYNOLDS 
Pvt. Dick Lawrence................ ROBERT HUTTON 
Charles Conway.................... EDWARD ARNOLD 
Lucille Conway...............ccccccceeeees ANN HARDING 
John Van Brunt.................... ROBERT BENCHLEY 
ROGIGGH cs ee hs ALAN HALE 


Elebeth -Comway 2.60 oc.5ccccsscicessscgeetes Clare Foley 
Mrs. Thelma Lawrence.................. Barbara Brown 
April. 350 septa si vril tare. Hattie McDaniel 
Wilbur “Scooper” Nolan.................. Dick Erdman 
Mickey................ Shaun a oe eer Jackie Moran 
Paula Rainey.......... oie UN ce aaa cs ona Ann Gillis 
Bernadine Dodd....................cccceeeeeee ...Ruth Tobey 
Carrie Lou Trivett.............0.......... Virginia Patton 
Hortense Bennett...................... Colleen Townsend 
“Dead Pan” Hackett.................. William Frambes 
Stisan Wiley.....5l..s653.hccec cas sovien Georgia Lee Settle 
Protographer................cccccccccceeeeee Peter Stackpole 
Sot: Cartl.........:5. ‘gee ee Michael Harrison 
Colonel: LucaS:.;..............205..c.40e Russell Hicks 


PRODUCTION 


Produced by Alex Gottlieb. Directed by 
Michael Curtiz. Screenplay by Agnes Christine 
Johnson and Charles Hoffman; from the play by 
Josephine Bentham and Herschel V. Williams, Jr., 
and produced by Brock Pemberton. Photographed 
by Carl Guthrie, A.S.C. Art Director, Robert Haas. 
Film Editor, Owen Marks. Sound by C. A. Riggs. 
Dialogue Director, Frederick De Cordova. Gowns 
by Leah Rhodes. Special Effects by Lawrence But- 
ler, Director — Warren Lynch, A.S.C. Makeup 
Artist, Perc Westmore. Set Decorations by George 
James Hopkins. Orchestral Arrangements by 
Frank Perkins; Music by H. Roemheld; “Keep 
Your Powder Dry” by Jule Styne and Sammy 
Cahn; Musical Director, Leo F. Forbstein. Assist- 
ant Director, Frank Heath. Unit Manager, Eric 
Stacey. Unit Publicist, Bill Rice. A Warner Bros.- 
First National Picture. 


Studio Takes Two Years To 
Discover Star Is Heiress 


Keeping secrets may not be 
among the major talents of the 
feminine sex, but it took her 
own studio a full two years to 


adjoining acreage owned by 
Secretary of Commerce Jesse 


Jones, as well as rather exten- 


discover that nineteen-year-old 
Joyce Reynolds is an heiress. 
Even then, it wasn’t Joyce 
who revealed the secret, but her 
mother. In telling of her daugh- 
ter’s plan to make a vacation 
visit toher 
home state, 
i Texas, after 
‘ completing her 
i title role in 
/ Warner Bros.’ 
comedy hit, 
“Janie,” now 
at the Strand, 
Mrs. Reynolds 
casually men- 
tioned she 
would also look 
Mat 108—15< Over her prop- 
erty. The prop- 
erty, question- 
ing established, consists of 140 
acres on the Houston ship canal, 


SAAT 


Joyce Reynolds 


sive holdings adjoining the rich 
Blue Ridge Oil fields. 


It was willed to the young ac- 
tress by her father, the late Joel 
B. Reynolds, Texas oil operator, 
and is held in trust until she 
reaches her twenty-fourth birth- 
day. That means five years to 
wait. 

Joyce, however, isn’t one to 
sit back and wait for an inherit- 
ance. At the time she learned of 
her father’s bequest — three 
years ago—she made a vow that 
she’d succeed in a career of her 
own before her twenty-fourth 
birthday. A year later, she was 
signed to a Warner Bros.’ screen 
contract. Now she’s playing the 
top feminine role (the title role) 
of “Janie” opposite Robert Hut- 
ton, which would seem to give 
her a most comfortable margin 
on her vow. 


Star of ‘Janie’ Modestly 


Admits That She Is ‘Lucky’ 


Joyce Reynolds at nineteen, 
believes that some people are 
naturally lucky—and that she 
is one of them. 

She has an _ understandable 
reason for such a belief. Always 
fortunate in birth, breeding and 
financial security, she has, with- 
in just the past few months, 
achieved the stardom in motion 
pictures which she coveted, has 
fallen in love with a fine young 
Marine lieutenant, now in the 
South Pacific, and has been the 
recipient of two sizeable inher- 
itances from her late father and 
from an uncle. 

Even though love may be the 
most important thing in Joyce’s 
young life at the moment, the 
filming of the Warner Bros.’ pic- 
ture “Janie,” currently at the 
Strand Theatre, which intro- 
duces her to audiences as a full 
grown star for the first time, 
represents the hardest work she 
has ever done and the ultimate 
climax of the career she planned 
for herself ever since she and 
her mother moved to Los Ange- 
les to live, more than four years 
ago. 

Joyce was born Helen Joyce 
Reynolds, only child of Joel Burr 
Reynolds and Mary Dunn Rey- 
nolds, in San Antonio, Texas, on 
October 7, 1924. She herself 
dropped the first name of Helen 
in favor of the single name of 
Joyce, while attending Beverly 
Hills high school, but she has 
always been known as Joyce 
within her own family. 

Joyce’s father was a success- 
ful business man in Texas after 
having successfully developed 
the Caddo oil fields in Louisiana 
before Joyce was born. 

Joyce treasures memories of 
hunting trips taken with her 
father, in which she sat with 
him in blinds waiting for ducks 
or geese to fly over. She didn’t 
shoot them, she explains, but she 
got all the thrill of the hunt by 
hiding from the game with her 
father. 

Before those days, however, 
the Reynolds family moved to 
Houston, ‘Texas, where the fa- 
ther, an oil man, real estate 
owner and automobile dealer, 
continued his successful career. 

It is Houston that Joyce re- 
members most vividly. She went 
to school there until almost 
through high school. Her mother 
wanted her to train to become 
a school teacher, but Joyce re- 
volted at that suggestion and, as 
a sort of compromise, she went 
to study speech, first with Jesse 
Millsaps and later with a Mrs. 
Roser. One result of their really 
excellent training is Joyce’s 
pleasant, low-pitched voice. An- 
other was that when she was 
ready to start as a freshman in 
the University of California at 
Los Angeles, she majored in 
dramatics, thus ushering in a 
long chain of circumstance 
which led to her present place 
as ‘one of MHollywood’s most 
promising new screen stars. 

Her father spent a great deal 
of time with Joyce, teaching her 
to ride horseback as all good 
Texans do, to hunt and fish and 
to enjoy the outdoor life. 

At one time he bought a 72- 
foot yacht, the “Lady Bertha,” 
in New York, sailed it to New 
Orleans where Joyce was sent to 
meet him to complete the voy- 
age to Galveston. That was one 
of the happiest adventures of 
her childhood. 

Mrs. Reynolds and Joyce usu- 
ally went to California during 
the hot summer months. They 
would go to San Francisco, with 
a short stop-over in Los Angeles 
and Hollywood on their return 
trip. Eventually they decided 
they liked Southern California 
better and so, in 1940 when it 
was decided that Joyce and her 
mother would go to the Pacific 
coast for the girl’s education, 
they chose Los Angeles, settling 
first in Westwood, then moving 
to Beverly Hills while Joyce 
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Joyce Reynolds, who comes to the Strand Theatre Friday in the title role 
of Warner Bros.’ new comedy, "Janie,’’ with Robert Hutton in the male lead 


opposite her. 
Benchley and Alan Hale. 


Also in the cast are Edward Arnold, Ann Harding, Robert 


attended high school there, then 
returning to their own apart- 
ment house in Westwood. 


She showed interest in school 
dramatics in the Beverly Hills 
High School and started actively 
in college dramatics as soon as 
she was registered at U.C.L.A. 
She was active, also, in minor 
athletics, such as gym, archery 
and, as always, at riding horse- 
back. 


Joyce’s first appearance on 
the campus in student plays was 
with the company playing “Ah, 
Wilderness.” The second was 
“Alice In Wonderland,” which 
proved the key which opened 
the wonderland of Hollywood to 
her. 

Solly Baiano, studio talent 
scout for Warners, saw Joyce 
as “Alice” one afternoon and 
promptly went backstage to 
offer her a screen test at the 
studio. Joyce was not altogether 
unprepared for this. It had been 
in the back of her mind for 
some time, in fact since the 
summer in San Francisco when 
ste had studied under Ronald 
Telfer. 

The offer of a test got Joyce 
to the Warner Bros.’ studio but 
it was Frank Heath, an assist- 
ant director, who really got her 
her first role. Heath, an old 
hand at the business of picking 
likely prospects for motion pic- 
ture work, saw Joyce in a line 
of new players, talked briefly 
with her (and her specially 
trained voice) and reported to 
Michael Curtiz, the director who 
was just then worrying about 
someone to play a bit role in 
“Yankee Doodle Dandy.” 

Joyce played the small role 
and immediately put Mike Cur- 
tiz in her memory book as the 
most interesting person she ever 
met. (He still occupies that po- 
sition.) 

This first screen role was fol- 
lowed, after a little time, with 
appearances in “The Constant 
Nymph,” directed by Edmund 
Goulding, “George Washington 
Slept Here,” “The Adventures 
of Mark Twain,” “Thank Your 
Lucky Stars,” and then, at what 
seemed to Joyce as a “long 
last” the plum role, the title 
role in the Warner Bros.’ screen 
version of the tremendously pop- 
ular stage play, “Janie.” 


She has since worked in 
“Hollywood Canteen,” soon to 
be released by Warner Bros., 
but even that important break 
hasn’t dimmed the delight with 
which Joyce and her mother re- 
ceived the news that she had 
been chosen to be “Janie.” 


Years before, in Houston, 
when eighteen hundred children 
were asked to write essays on 
what it was they hoped to be 
when they grew up, Joyce had 
written her theme with the 
opening sentence, “I hope to be- 
come an actress.” The teacher 
called attention to that essay 
before the assembled classes and 
remarked to them that, though 
dozens, probably hundreds of 
them, had similar secret ambi- 
tions, Joyce was the only one 
who had shown the courage to 
put it down in writing. 

The young Marine Lieuten- 
ant who named his fighter plane 
the “Joyce” in her honor and 
whose name she may take as her 
own soon after the war is over, 
is a Texas boy who met Joyce 
in Hollywood. While he is away 
Joyce reads the newspapers 
avidly and listens to the radio 
news reports during all of her 
spare time. She is interested in 
politics, although she can’t do 
anything about them for well 
over a year—but more particu- 
larly, she is interested in the 
war and the return of the fight- 
ing men. 

Joyce confides that her Mar- 
ine is a poet. At least he writes 
poetry to her. But in his uni- 
form he looks like a very mili- 


tary poet indeed. “Gammy,” 
Joyce’s French poodle, who 
doesn’t like men, generally 


speaking, puts up with the poet- 
marine with a minimum of dis- 
pleasure. In every other way, 
however. Gammy rules the 
household. 


VETERAN ACTOR 
TURNS RANCHER 
AT BIG PROFIT 


In his first season as a citrus 
rancher, Edward Arnold, cur- 
rently playing the harassed fa- 
ther of “Janie,” in Warners’ 
film hit of that name, will break 
into the profit column in a big 
way. A conservative estimate of 
the current orange crop for his 
forty-acre place near San Ber- 
rardino is 20,000 crates. 
“Enough,” Arnold says, ‘to de- 
fray all expenses.” 

The veteran actor is so en- 
thusiastic about ranching that 
he plans to purchase a few cows 
and add milk and butter to his 
production output. 

“Janie” opens Friday at the 
Strand with Joyce Reynolds in 
the title role and Robert Hutton 
in the male lead. 


SYNOPSIS 


(Not for Publication) 


Janie Conway (Joyce Reynolds), high school senior in 
a typical small town, is today’s representative sixteen-year- 
old. Janie’s father and mother, Charles and Lucile Conway 
(Edward Arnold and Ann Harding) are today’s American 


parents. 


The Army chooses Hortonville for maneuvers. Conway 
thinks highly of the Army, but doesn’t want it so close. 


_He writes an editorial in his newspaper warning of the 
pitfalls facing the town’s daughters. 
(Rober Benchley), bachelor friend, condemns. it. 


John Van Brunt 
The 


Army arrives and Van Brunt, his hotel quarters taken over 
by the military, moves into the Conway home. 

Janie is loyal to her high school sweetheart, “‘Scooper”’ 
(Richard Erdman), until Private Dick Lawrence (Robert 
Hutton) comes to camp. Dick is 19 and a Yale man. His 


mother, widowed Thelma 


Lawrence 


(Barbara Brown), 


friend of Mrs. Conway, comes to Hortonville and moves in 


with the Conways. 


All the adults attend the American Legion Ball and 
Janie plans to throw a party for Dick, but her plans go 
astray when her sister, Elsbeth (Clare Foley) tells ““Scoop- 
er.” Suddenly dozens of off-duty soldiers descend on the 
Conway house. Before long, a party such as Hortonville has 
never seen is in full swing. The police, military and civilian, 
and the Colonel in command, are called in. 

Janie makes an eloquent plea in defense of the party, 
and earns not only the Colonel’s admiration but a clear 
record for the G. I. Joes involved, as well as complete un- 
derstanding at long last from a proud and happy father. 


(Running Time — 106 Minutes) 


Warners’ New Comedy Hit, 
‘Janie, At Strand Friday 


(Advance Reader) 


It’s beginning to look as if the 
enterprising Warner Bros. are 
blazing still another trail in 
motion picture entertainment— 
specifically, in the field of spark- 
ling comedy based on a healthy 
appreciation of what it means 
to be an American. Their latest 
effort along these lines is the 
new comedy hit, “Janie,’’ which 
opens Friday at the Strand 
with newcomers Joyce Reynolds 
and Robert Hutton in the top 
roles. 

Promising much in the way 
of comedy (the film is an adap- 
tation from the stage play of 
the same name which ran for 
more than two years on Broad- 
way and the road), “Janie” also 
does double duty as a special 
reminder to present day Amer- 
ican moviegoers that there is 
truly something to be grateful 
for daily. In this respect similar, 
though otherwise totally unlike, 
“Janie” brngs to mind that 
other successful Warners’ com- 
edy -hit,- “The -Princess 
O’Rourke,” which audiences 
will recall as an eamusing, al- 
ways entertaining, light comedy 
which nevertheless left them 
with a terrific and justifiable 
pride in their country. 

On the surface, “Janie” is a 
bubbling story about a group of 
bright youngsters, their well- 


meaning but slightly bewildered 
parents, and the effect upon 
them and their small communi- 
ty of the sudden influx of Army 
personnel into their midst. Fun- 
damentally, it’s a commentary 
on the wholesomeness of the 
American community which, in 
turn, reflects the basically heal- 
thy state of this country’s struc- 
ture. 

A remarkable array of tal- 
ents has been assembled in the 
making of “Janie.” The cast, 
besides Joyce Reynolds and Rob- 
ert Hutton, includes Edward 
Arnold and Ann Harding as 
Janie’s father and mother, re- 
spectively; Robert Benchley as 
an inveterate bachelor friend of 
the family; Alan Hale as an 
elusive priorities chief; Hattie 
McDaniel as a faithful family 
retainer; and an up-and-coming 
group of youngsters, among 
them: Dick Erdman, Jackie Mo- 
ran, Ann Gillis, Ruth Tobey, 
Virginia Patton, Colleen Town- 
send and Georgia Lee Settle. 


“Janie” is an Alex Gottlieb 
production, and was directed by 
Academy Award winner Mi- 
chael Curtiz. The screenplay by 
Agnes Christine Johnston and 
Charles Hoffman was adapted 
from the original stage play by 
Josephine Bentham and Her- 
schel V. Williams, Jr., as pro- 
duced by Brock Pemberton. 
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Joyce Reynolds would seem to be having a difficult time trying to make 
a choice in Warner Bros.’ new comedy hit “Janie’’ which opens at the 
Strand Friday. Handsome Pvt. Dick Lawrence (Robert Hutton) and faith- 
ful ‘‘Scooper’’ Nolan (Dick Erdman), her high school sweetheart, don’t seem 
to be of much help. 


‘ Page Eleven 


Advice To Film-Struck — 


Go To College 


Schooling pays, and no one 
knows it better than Holly- 
wood’s new crop of rising young 
actresses. 

Few are the young beauties 
on the screen today who haven’t 
a sound educational background. 

Quite a few of them had 
dreams of becoming screen ac- 
tresses, but did not let those 
dreams materialize until after 
they had finished certain pre- 
scribed educational courses. 

Joyce Reynolds is such a girl. 

Now climbing the ladder of 
cinematic stardom at Warner 
Bros., she is a former student at 
the Los Angeles campus of the 
University of Calfornia. 

And she plans, when picture- 
making schedules will permit 
her time to do it, to attend the 
University of Mexico for at 
least one semester. 

Playing the title role in 
“Janie,” the Warner Bros.’ com- 
edy hit currently at the Strand, 
she realizes the importance of 
schooling. She knows that, at 
least indirectly, long hours in 
a class room and difficult courses 
in drama under Professor Ralph 
Freud at U.C.LA., paved the 
way for her current big strides 
in Hollywood. 

“Tf ever I was asked to ad- 
vise a youthful film aspirant, 
I’m sure I would say, ‘First of 
all, go to college; then think 
about entering pictures!’” she 
says. 

Joyce is but one of many 
Hollywood young lovelies who 
realize that education must 
come first. 

The young actress is a Texan. 
She came to Southern California 
only to go to school, but stayed 
because of Hollywood and all 
it offers. 

Tiny is the word for Joyce. 
She weighs only one hundred 
pounds, stands only 5’ 3%” and 
has brown hair and dancing 
brown eyes. But she’s a bundle 
of energy. 

To date, she has appeared in 
six pictures —“Yankee Doodle 


First! 


Dandy,” “The Constant Nymph,” 


“George Washington Slept 
Here,” “The Adventures of 
Mark Twain,” “Thank Your 
Lucky Stars” and “Janie.” 


And she’s set to do a starring 
role in “Junior Miss.” 
“What’s it like to be a film 


star—a top film player?” she: 


was asked. 

“Oh, gee, I hardly know. You 
see, I really didn’t have any 
real outstanding part until 
“Janie” came along. 

“Of course, it’s fun, the way 
I’m working now; I mean, I’m 
getting better parts and,” (shy- 
ly) “I think maybe my name 
is becoming known. Any actress 
would like that, don’t you think? 
But, honestly, my life hasn’t 
changed at all.” 

Joyce, at 20, remains an un- 
affected, quite natural young 
lady, little different from the 
young girl who arrived in Los 
Angeles from Texas less than 
four years ago. 

She lives simply in an apart- 
ment house not far from the 
U.C.L.A. campus Her closest 
friends are two girls with whom 
she attended university. She 
owns neither boat nor auto; she 
swims whenever she can, and 
likes nothing better than to 
watch a good horse race; she 
never diets; she not only can 
cook, but often does; she sings 
(for her own amusement) and 
is an excellent dancer. 

And she helps her mother with 
work around the apartment. 

“No maids for me,” she says 
emphatically. “I like simplicity 
in living. I like to do little chores 
about the place. So why should 
I have a maid?” 

All in all, Joyce is strictly a 
modern, 1944 girl. She knows 
there’s a niche in this world for 
her to fill. And from the way it 
looks, she’s going to fill that 
niche quite well. 

And she knows it’s her educa- 
tional background that has 
equipped her for the screen jobs 
she is going to do. 


Eyebrows Reel 


and Real 


Asset To Robert Hutton 


Robert “Bob” Hutton has one 
of those Barrymore-ish quiz- 
zical eyebrows that he can 
wave in the general direction of 
the camera, his young wife or 
Joyce Reynolds, who plays op- 
posite him in the title role of 
Warner Bros.’ new comedy, 
“Janie,” which comes to the 
Strand Theatre Friday. 

The questioning eyebrow is 
probably going to be a real 
screen asset to Bob Hutton. It 
certainly served the late John 
Barrymore well on stage, screen 
and in real life. Hutton, with 
less experience behind him but 
with a future as promising as 
that of any new Hollywood play- 
er, is both exercising and con- 
serving the movable feature for 
screen use. 
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Page Twelve 


On the whole, young Mr. Hut- 
ton is a very personable, regu- 
lar-featured chap. Just right, 
his studio figured, to play the 
uniformed rival to the home 
town sweetheart of Janie. A 
little smoother and more sophis- 
ticated, for instance, than Dick 
Erdman, the sweetheart, yet 
young enough, and = meek 
enough to stand in awe of Ed- 
ward Arnold, who is Janie’s 
sometimes misunderstanding fa- 
ther. 


Hutton is an athletic young 
man who named himself on the 
first day he was offered his War- 
ner Bros. contract. His own 
family name is Winne but his 
mother’s maiden name had been 
Hutton and that was the one 
he chose for the launching of 
his sereen career. 


Until he was assigned to the 
leading role opposite Joyce 
Reynolds in “Janie,” Bob had 
little opportunity to wave his 
evebrow at any girl in pictures. 
His first appearance was in 
“Destination Tokyo,’ as the 
slim young sailor whom Cary 
Grant assigned to remove the 
percussion cap of an unexploded 
aerial bomb which had lodged 
in the criss-cross’ structural 
steel of the submarine they were 
taking to Japan. It was much too 
serious a business to lift an eye- 
brow over. 


But “Janie” is something else 
again. No one would think of 
comparing the delectable Joyce 
Reynolds with an unexploded 
bomb. Toward her, and toward 
her companions in the picture, 
Hutton could —and did — arch 
his quizzical eyebrow many a 
time and oft — as the poets 
have it. 


Still J 102; Mat 292—30c 


It looks like the army has taken over. Here the boys are enjoying a house 
party tendered in their honor by “Janie” (Joyce Reynolds) who plays the 
title role in Warner Bros.’ new comedy hit by that name, coming to the 


Strand Friday. 


WARNERS’ ‘JANIE,’ 
GAY NEW COMEDY, 
AT STRAND TONIGHT 


(Opening Day Reader) 

In the immortal language of 
a bright young miss by the name 
of “Janie” who is coming to 
town tonight, it’s a foregone 
conclusion that “Jopanopiope” 

opis opa hopit. 
#And just in 
=case you read 
"th at sentence 
wice and de- 
ided the regu- 
rinter must 


a hit. The lan- 
guage isa 
thoroughly re- 
respectable, normally acceptable 
method of communication used, 
it seems, among today’s young- 
sters in place of the now out- 
moded “pig latin” of their par- 
ents. The youngsters, their new 
“op” language, and their some- 
what bewildered parents are all 
happily in evidence in Warner 
Bros.” comedy hit, ‘Janie,’ 
which arrives tonight at the 
Strand Theatre with Joyce Rey- 
nolds and Robert Hutton in the 
top roles. 

The film is an adaptation of 
the smash Broadway success by 
the same name, and its compe- 
tent supporting cast includes 
such well-known favorites as 
Edward Arnold, Ann Harding, 
Robert Benchley, Alan Hale 
and Hattie McDaniel, as well as 
an up and coming group of 
youngsters who make a _ fine 
showing for themselves and 
contribute much to the film’s 
freshness. The youngsters are: 
Dick Erdman, Jackie Moran, 
Ann Gillis, Ruth Tobey, Vir- 
ginia Patton, Colleen Town- 
send and Georgia Lee Settle. 

“Janie” is an Alex Gottlieb 
production and was directed by 
Michael Curtiz, who won the 
Academy Award for his superb 
direction of “Casablanea.” Based 
on the original stage play pro- 
duced by Brock Pemberton and 
written by Josephine Bentham 
and Herschel V. Williams, Jr., 
the screenplay was authored by 
Agnes Christine Johnson and 
Charles Hoffman. 
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ACCEPTED SUCCESS 
FORMULA REJECTED 
BY FILM NEWCOMERS 


Hollywood at the moment is 
a trifle amazed itself. 


It. suddenly has discovered 
that one of its most time-worn 
traditions is seedy and ready for 
shelving, is as old hat as Aunt 
Sarah’s fascinator. 

The 1944 crop of star candi- 
dates have supplied the proof 
conclusive that it’s no longer 
tn elementary “must,” a matter 
de rigeur, for an up-and-com- 
ing-and-going-places glamor girl 
to be coosome-twosomed at the 
Mocambo five nights a week 
with eight debonair wolves- 
about-town. 

A score of Hollywood’s best 
bets for stardom have never 
been in that cafe. Or any of the 
other fancy saloons. 

One of them is Joyce Rey- 
nolds, who copped the coveted 
title role in Warner Bros.’ com- 
edy hit, “Janie,” now playing at 
the Strand Theatre. 

Coming to 


that Mocombo- 
ing, sporting a 
sleek car, af- 
fecting an exotic accent or smok- 
ing Turkish cigarettes in a long 
holder isn’t at all a necessary 
part of the process. 

The young actress went to 
New York for the world pre- 
miere of “Janie.” This was her 
first trip to Broadway, and she 
was naturally excited about it. 
She visited skyscrapers and 
Harlem and the Fifth Avenue 
shops as well as the Stork club 
and:21.77 

New-fashioned for Hollywood, 
but old-fashioned by outside con- 
cept, Joyce, who is engaged to 
a Marine lieutenant overseas, 
is saving her dates for her 
sweetheart. 

It is the same with virtually 
all of the new top-liners. 

They’re making their 
rules these days. 


Mat 111—15c 
Hattie McDaniel 


own 


Why Can't Horses 
Have Brakes? 


It’s easy to see ‘Janie’ is 
a younger generation picture. 
For one scene of the Warner 
Bros.’ comedy, now playing at 
the Strand, Robert Hutton had 


to drive up to the Joyce Rey- 
nelds’ home in a horse-drawn 
carriage. He did all right up 
to the point where he was sup- 
posed to stop. Instead of stop- 
ping, the horse plodded on. 


“Hey,” yelled Hutton, 
“what's the word to stop this 
beast?”’ 


BENCHLEY PLAYS 
FIRST LOVE SCENE 
IN WARNERS’ ‘JANIE’ 


Robert Benchley was at work 
as a Romeo in a rowboat. 

The locale was the “Janie” 
set at Warner Bros.’, where 
Funnyman Benchley was play- 
ing the first love scene of his 
screen career, with auburn 
haired Barbara Brown, former 
New York stage actress, as the 
object of his romantic ardor. 
“Janie,” the comedy hit with 
Joyce Reynolds and Robert Hut- 
ton in top roles, opens Friday 
at the Strand. 

The boat in which the two 
lovebirds were cooing drifted 
toward a willow-shaded nook at 
one end of a tree bordered lake. 
Romeo Benchley leaned on his 
oars, gazed soulfully at Miss 
Brown, who twirled a gaily col- 
ored parasol daintily, and _ re- 
paid the fervor of his gaze with 
interest. 

As the boat bumped to a stop 
beneath the willows, Miss Brown 
chirped prettily: “Here I was, 
leading a calm, quiet life, and 
then you had to come along and 
disrupt everything!” 

“T came along!” shied Bench- 
ley. “I’m not following the army. 
I didn’t invade Hortonville!” 

“Well,” chimed the temporar- 
ily detoured Miss Brown, 
“what’s a poor lonely widow to 
do? Sit on her Kentucky plan- 
tation and pine away? That’s 
not for me.” 

“And what is for you?” asked 
Benchley, coyly veering for the 
hook once more. 

“Well,” throbbed Miss B., “I 
thought I might marry again.” 

“Who?” ventured Benchley, 
making a reckless strike at the 
barb. 

“Surely some man in _ the 
world would have me,” lured 
Miss Brown. 

“Well,” said Benchley, grab- 
bing hook, line and sinker, “I 
have no plans for the next few 
years.” 

“Perfect,” applauded Director 
Michael Curtiz. “Print it.” 

“Was it really all right?” 
Benchley asked. “Do you think 
I was sexy enough?” 
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Wanted: Actresses 
To See Through 


Joyce Reynolds, a slim 108 
pounds, and Edward Arnold, a 
robust 200 pounds, were play- 
ing one of their daughter and 
father scenes for Warner Bros.’ 


comedy hit, “Janie,”” now at 


the Strand Theatre. Director 
Michael Curtiz called for a sec- 
ond take, and added a final: 
word of caution. 

“Be sure not to hide Mr. 
Arnold from the camera, Joyce. 
He’s too high priced an actor 
for that.”” 


ANN HARDING 
PUTS HOME LIFE 
BEFORE CAREER 


Blonde Ann Harding hopes 
she isn’t humiliating her friends 
too much because she prefers 
not to be a motion picture star. 


After several years of being a 
star, Miss Harding retired from 
the screen to devote her full 
time to being Mrs. Werner Jans- 
sen, wife of the noted symphony 
conductor. She was with her 
husband during the two years 
he conducted the Baltimore Sym- 
phony Orchestra, and accom- 
panied him on an invitational 
tour of South America—things 
she couldn’t possibly have done 
as a film star. 


When Janssen _ settled in 
Hollywood a couple of years ago, 
Miss Harding returned to the 
sereen, with the express stipu- 
lation she’d sign no long term 
studio contracts and would ac- 
cept no solo starring assign- 
ments. 


“TI didn’t want to become an 
indispensable property,” she ex- 
plained on the “Janie” set dur- 
ing the filming of the comedy at 
Warner Bros.’ studio. She plays 
the young and personable moth- 
er of the 17-year-old title char- 
acter. “I love to act in pictures, 
but I want to be free to put my 
home life before my career. You 
can’t do that when you’re a 
star. You’re too valuable a 
property of the studio that pays 
your salary.” 

Miss Harding isn’t at all per- 
turbed at being cast in matron- 
ly roles. 

“After all, she said, “I’m the 
mother of a fifteen-year-old 
daughter. It’s a relief to play 
my age.” 

In “Janie,” film adaptation of 
the New York stage hit, Miss 
Harding is the screen wife of 
Edward Arnold. The two par- 
ents have strong roles, but are 
overshadowed by their youthful 
daughter. 

“Some of my friends seem hor- 
rified because I accept such 
parts,” Miss Harding said. “They 
don’t know I prefer them.” 

Robert Hutton has the top 
male lead opposite Joyce Rey- 
nolds in “Janie,” which opens 
Friday at the Strand. 
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Edward Arnold and Ann Harding, tolerant parents in Warner Bros.’ gay 
comedy hit, "Janie," which opens at the Strand tonight, discuss the necessity 


of lecturing their romantic young daughter. 


+ 


ALAN HALE INVENTS 
THEATRE SEAT FOR 


ROBERT BENCHLEYS’ 
PAST CRITICISMS 


MOVIEGOERS’ COMFORT RETURN TO HAUNT 


Alan Hale, currently to be 
seen in Warner Bros.’ comedy 
hit, “Janie,” now at the Strand, 
is the first actor to do some- 
thing about making it easier for 
movie fans to sit still while 
watching him act. 


“I’m a movie fan myself,” the 
big man says, “and I despise 
bobbing up and down and hav- 
ing my feet trampled on.” 

So he invented a theatre seat 
which, he says, affords lots more 

room than the 
é usual seat and 
gives the mov- 
iegoer a chance 
to relaxin 
comfort and 
concentrate on 
the picture. 

“Self-protec- 
tion,” he ex- 
plains. “I want 
to keep ’em as 
happy as pos- 
sible so they 
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Alan Hale tired of look- 
ing at Hale.” 


The Hale theatre seat, well- 
known now to the theatrical 
trade and already installed in 
many theatres, has not only 
been profitable to Alan Hale 
but has brought him a thousand 
laughs. Hale became known as 
an inventor. He branched out 
with other items, put a fire ex- 
tinguisher on the market and 
promoted a new kind of door 
lock. 

All have turned out to be 
sound investments. 

The actor has three perpetual 
motion machines in his dressing 
room on the Warner lot. One 
is supposed to operate by water 
power, one by stored-up sun- 
light, the other by picking up 
power from radio broadcast sta- 
tions. 

The machines are perpetually 
motionless. Their inventors, Hale 
explains, need just a little 
more capital to make their no- 
tions work. 

On his desk also are blue- 
prints for a gigantic airgun, to 
be operated under high com- 
pression generated by a gaso- 
line motor. The inventor claims, 
in asking Hale for backing, that 
the gun will shoot across the 
Atlantic, and force the warring 
nations of Europe into perman- 
ent peace. 

“These fellows have a lot of 
imagination,” says Hale, “even 
if they have no money. 

Besides Mr. Hale, “Janie” has 
a cast headed by Joyce Rey- 
nolds (in the title role) and 
Robert Hutton, with Edward 
Arnold, Ann Harding and Rob- 
ert Benchley in supporting 
roles. 


Robert Benchley, the humor- 
ist, is continually having “bread 
cast upon the waters” returned 
to him. Sometimes with interest. 

“Only in my case,” explains 
Benchley, “the bread happens to 
be words I’ve pounded out on the 
typewriter.” 

For some years Benchley was 
a drama critic, and in line of 
duty he praised actors, damned 


them with faint praise, gave. 


them the works, or worst of all, 
ignored them, however his judg- 
ment of their performances dic- 
tated. 

Then he himself became an 
actor, and a lot of those words 
returned to haunt him. They’re 
still returning. 

Benchley, for example, plays 
his first screen romance role in 
Warner Bros.’ “Janie,” the 
American family life comedy 
adapted from the New York 
stage hit, with Joyce Reynolds 
and Robert Hutton in top roles. 
The widow Benchley woos and 
wins is Barbara Brown, for- 
merly of the Broadway stage. 

“The first thing Miss Brown 
said to me after we were intro- 
duced,” chuckles Benchley, “was 
that I’d given her a notice in a 

New Yorker 

ireview that 
she’s never for- 
: gotten. Well, I 
had some hor- 
rible moments. 
| Had it been a 
: good, or bad 
: notice? 
: “Much to my 
elief, she said 
: I’d been very 
kind to _ her. 
Imagine how 
embarrassing 
it might have 
been to make love to a lady who 
remembered me as the ogre who 
had panned her.” 

Benchley says he is thank- 
ful he made it a policy as a 
critic to be as kind as possible 
to actors, and to reserve his 
sharpest barbs for the plays in 
which they appeared. 

“Still,” says the former critic, 
“T had to call my shots as I saw 
them, and sometimes the actors 
didn’t escape. When I go onto 
a set these days and get an icy 
stare from a player, I say to 
myself, ‘Oh, oh!—I wonder 
what I wrote about him?’ ” 

“Janie” comes to the Strand 
Theatre Friday. 

Besides Benchley, Joyce Rey- 
nolds and Robert Hutton, the 
excellent supporting cast also 
includes Edward Arnold and 
Ann Harding, as the true but 
very tried parents of young 
“Janie,” and Alan Hale in the 


enviable role of a_ priorities 
chief. 


Mat 102—15c 
Robert Benchley 


Actor Claims He Only Looks 


Like He Never 


Big, booming voiced Edward 
Arnold, who looks as if he 
never missed a meal, admits 
that looks can be deceiving. 


It seems that the actor, cur- 
rently playing the harassed 
father of “Janie” in Warner 
Bros.’ comedy hit of that name, 
has known his lean days, both 
physically and financially—es- 
pecially financially. 

Even at his hungriest, Ar- 
nold doubts that he ever ap- 
proximated the leanness of sun- 
tanned Gary Cooper, with whom 
he has appeared on the screen. 
The big boned kid he recalls as 
his youthful self was, however, 
no more than a framework 
shadow of the robust actor of 
today. 


Arnold was reared in the pov- 
erty and privation of New 
York’s lower East Side. When 
he was eleven, his father died, 
leaving the family destitute. 
Eddie was faced with the prob- 
lem of making a living for him- 
self, his mother, two sisters and 
a brother. Then, when he was 
fifteen, his mother died and his 
burden grew even heavier than 
before. 


Newsboy, bellhop, janitor’s 
helper, insurance salesman and 
grocery clerk were some of the 
many jobs the future actor held 
during those years. Particularly 
vivid are his recollections of be- 
ing a grocery clerk. It was 
plenty tough, he remembers, to 
handle food all the timé, when 
he was so consistently hungry. 


As a sideline to his bread 
winning, Arnold started to dab- 
ble in acting. Somewhat to his 
surprise, he became a member 
of the Ben Greet players when 
still in his ’teens. He stayed 
with this group for over a year, 
playing a variety of minor roles 
and acquiring invaluable expe- 
rience. 

In his next step forward, he 
doubled ‘as stage manager and 
bit actor for various stage pro- 
ductions including “The Chap- 
erone,” starring Maxine Elli- 
ott, and ‘Mid Channel,” star- 
ring Ethel Barrymore. 


Missed A Meal 


Eleven years of hard and 
varied trouping followed, where- 
in Arnold toured with road 
companies and acted with stock 
groups, working with such well 
known players as Florence Rob- 
erts, Lucille La Verne, Effie 
Shannon and Mary Miles Min- 
ter—then a child. 

He also made his first venture 
into movies, playing a number 
of leading roles for the old 
Essanay Film Company in Chi- 
cago. Of this early screen expe- 
rience, he recalls most vividly 
shooting thirty-two reels of film 
in three weeks’ time. 

In 1919, he received his first 
important recognition from New 
York stage critics for his por- 
trayal of “Buss” Winton in 
“The Storm.” The role, played 
in support of Helen MacKellar, 
remains his favorite among his 
stage characterizations. 

A succession of starring and 
featured successes for the portly 
actor followed, among them 
“The Nervous Wreck,” “Easy 
Come, Easy Go,” and “Miracle 
at Verdun.” The former hungry 
boy was on top at last—and go- 
ing strong. 

It was while he was appear- 
ing with the road company of 
“Whistling in the Dark” in Los 
Angeles that he was finally 
signed for motion pictures. 
From the start he was a screen 
success and the lean financial 
days were banished permanent- 
ly. 
Arnold’s better known pic- 
tures include “The Glass Key,” 
“Diamond Jim Brady,” “Crime 
and Punishment,”  ‘“Sutter’s 
Gold,” and Frank Capra’s “You 
Can’t Take It With You.” 

The actor lives with his wife 
and three children in a comfort- 
able but unpretentious home in 
Beverly Hills. He’s seeing to it 
that his children enjoy a happy 
youth, though he never did. 
But he’s also training them to 
be self-reliant. 

One carry-over from his 
lean and hungry boyhood is his 
passion for good food. He’ll 
walk a mile for a new and 
tempting recipe. 


Hollywood Goes To School 
For Its Future Stars 


If you’re a pretty or even 
average looking girl who’s think- 
ing of ditching a college career 
for a crack at motion pictures, 
forget it. 


In spite of youngsters like 
Lana Turner who were nabbed 
between high school classes by 
film scouts, Hollywood today is 
looking to the colleges for its 
possible star material. 


Warner Bros., a studio with 
a habit of starting trends, re- 
cently snagged three girls from 
the campus of the University of 
California at Los Angeles. Other 
studios are following suit. 


The three Warner acquisi- 
tions, who only a few months 
ago were bobby-socking their 
way from class to class at 
U.C.L.A., are Joyce Reynolds, 
Marjorie Henshaw and Jean 
Sullivan. They’re no prettier nor 
more unusual than a lot of other 
college girls from coast to coast. 
They just happened to be handy 
and within gas ration distance 
of Warners’ beagle-eyed talent 
scout, Solly Baiano. 

Joyce Reynolds, first to be 
signed, has already appeared in 
a number of Warner Bros.’ films, 
including “The. Constant 
Nymph” (she was Joan Fon- 
taine’s kid sister), “The Adven- 
tures of Mark Twain,’ co-star- 
ring Fredric March and Alexis 
Smith, and now has the title 
role in “Janie,” opposite Robert 
Hutton. 

Joyce is a Texas girl who 
completed her high school work 
in Beverly Hills and was dis- 
covered at U.C.LA. while por- 


traying the title role in “Alice 
In Wonderland.” The play 
landed her in a wonderland of 
her own; one named Hollywood. 


The other two girls, Marjorie 
Henshaw and Jean Sullivan, 
turned out to be comparative 
hold-outs. Marjorie insisted on 
finishing her junior year be- 
fore accepting Warners’ offer, 
while Jean parried Baiano and 
a contract for more than six 
months before capitulating to 
the offer to be Errol Flynn’s 
leading lady in her first picture, 
“Uncertain Glory.” 

“Janie” opens Friday at the 
Strand. 
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JANIE’ 
Comes To Life! 


The old adage that “seeing is believing” has a double- 
barreled meaning in Hollywood where new ideas flourish 
in such abundance. Because of this, a film producer when- 
ever possible pre-tests all ideas submitted for use in his 
picture. Such “pre-testing”’ occurs regularly in connection 
with the wardrobes to be displayed by the film’s principal 
characters. An excellent example is “Janie,’”’ Warner Bros.’ 
newest comedy hit. Here Producer Alex Gottlieb was faced 
with the problem of having his staff design a wardrobe 
which would combine plausability with subtle attractive- 
ness, when worn by the lovely young newcomer, Joyce Rey- 
nolds. Miss Reynolds, it seems, plays the title role of 
“Janie,” a lovable, unsophisticated seventeen-year-old. As 
such, her wardrobe had to be the essence of studied unob- 
trusiveness. But the young actress is an up-and-coming 
personality whose appearance is of the utmost importance 


to her studio. How the stu- 
dio designers solved the 
problem is shown in the ac- 
companying illustrations. 
From a general concept in 
the designer’s mind the idea 
takes shape under the ar- 
tist’s brush. When approved, 
it is worked out in finished 
form, by way of expert 
workmanship and fine ma- 
terials, ‘all as indicated in 
the original sketch. 
Teen-agers and their 
mothers will do well to take 
a tip from these top-notch 
studio designers whose 
work reflects the healthy 
modern theory that youth 
should conspire to look like 
youth and be able to act its 
age, too, in garments both 
smart and comfortable, 


+ 


ee 


“Janie” goes to a blanket party and wears this peasant style jumper of 
powder-blue linen-finish rayon, with white and yellow daisy motif imprint. 
White daisies with yellow centers, appliqued onto the cross-strap, blend 
with print. A soft white peasant blouse completes the outfit. 


‘An afternoon dress was indicated for one of “Janie’s” hectic 


afternoons and, presto! This brown, green and yellow plaid 
taffeta dress with dirndl skirt, finished with heavy white 


cotton eyelet trimming, 


*‘A picnic on the beach,’ read' the script. The designer got 


busy and came through with this young idea—an attractive 
beach coat, of white terry cloth, belted for warmth. Note 


new three-quarter length. 


Use this unusual fashion feature for women’s pages or in special Sunday supplements. All on one mat. Order J Mat 502-B, 
75c, from Warner Bros.’ Campaign Plan Editor, 321 West 44th Street, New York 18, New York. 


Nine-Year Old Plays ‘Janie’ 
Sister On Stage And Screen 


Nine-year-old Clare Foley 
was brought from New York to 
play her original stage role in 
Warner Bros., comedy hit, ‘“Ja- 
nie,” now at the Strand. But 
Clare almost didn’t remain be- 
cause her mother couldn’t find 
a place for them to stay. After 
four weeks of searching, Mrs. 
Foley finally found a house—the 
nearest she could obtain — at 
Malibu Beach. 


As acute as the housing 
shortage was the nurse short- 
age. Ann Harding, who plays 
little Clare’s mother in “Janie,” 
finally found a nurse to stay 
with the child actress’ two-year- 
old brother, Michael, while Mrs. 
Foley was on the studio sets. 


During the four weeks she 
searched vainly for a house or 
an apartment, Mrs. Foley and 
her two children occupied a sin- 
gle bedroom in the home of 
friends in Santa Monica. 

Joyce Reynolds is seen in the 
film’s title role with Robert 
Hutton opposite her in the male 
lead. 
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‘Janie’ Shown 
To Overseas G.I's 


Among the latest films to be 
shown to American soldiers 
serving overseas is Warner 
Bros.’ comedy hit, “‘Janie,’’ 
which is currently playing at 
the Strand with Joyce Reynolds 
and Robert Hutton in top roles. 

Adapted from the Broadway 


| stage success of the same name, 
| the film deals with the influx 
of Army troops into a typical. 


American smali town. Every- 
thing happens when the teen- 
agers in the small community 
take it upon themselves to go 
into competition with the U.S.O. 
and, for many of the G.I. Joes, 
the situation must have struck 
a distinctly familiar note. 

In the supporting caat are 
Edward Arnold, Ann Harding, 


Robert Benchley and Alan Hale. | 


“Janie’’ was produced by Alex 
Gottlieb and directed by Acad- 
emy Award winner Michael 
Curtiz. 


Actor Has Fans Even 
Before Picture Debut 


Dick Erdman is one young 
actor who knows for sure he has 
a rooting section, even before 
his motion picture debut hits the 


screen. 


Dick can 
count on at 
least four 
hundred and 


theatre doors 
; when Warner 


1 BTOSs 4) an= 
+ le’ isreleased 
there. For 


those four 
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Ann Harding two people 

are subscribers to the Los An- 

geles Hxaminer, the newspaper 

that Dick delivered personally 

until a few months ago, when 

Warner Bros. signed him to a 
contract. 


Dick originally came to Holly- 
wood with his mother from Enid, 


Oklahoma, and enrolled in Hol- 
lywood High School. He started 
his extra-curricular activities 
with the Hxwaminer six months 
afterwards and worked at his 
newspaper distribution for about 
a year and a half. 

Spotted by Albert Band, War- 
ner Bros.’ film editor, while do- 
ing school theatrics, Dick was 
recommended to the studio for 
a test. His test clicked, and he 
was promptly signed for the 
role of Skipper Nolan in “Janie” 
with Joyce Reynolds and Rob- 
ert Hutton. He was subsequent- 
ly engaged for another role in 
Warner’s “The Very Thought 
of You,” with Dennis Morgan, 
soon to be released. 

Dick is proud that he has al- 
ready given out thousands of 
autographs. If pressed for an 
explanation, he reveals that his 
signature is scrawled on every 
subscription receipt handed out 
to his customers. 

“Janie” opens Friday at the 
Strand. 
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“BLUENOSE SCHOONER''—is a spectacular Technicolor treatment WARNER BROS. 
of the thrills of deep-sea fishing! Filmed off the coast of Nova Scotia, 
this unique reel combines some unusual information with some top-notch Pictures, Inc, Presents 
screen entertainment. A ‘must.’ 9513—Sports Parade (in Technicolor) 


10 mins. “JANIE” 


‘DEVIL BOATS''—will undoubtedly be considered as one of the best ' 

She Was Everybody's Sweetheart! 
Technicolor short subjects of this, or any other year... Raves SHOW- So ee 
MEN'S TRADE REVIEW: "This spectacular short subject deserves the with 
best booking time and feature billing on any program... A film to 


write home about!'' FILM DAILY calls it a superb job!'' 9004— JOYCE REYNOLDS — ROBERT HUTTON 
Technicolor Special—20 mins. EDWARD ARNOLD — ANN HARDING 


“FROM HAND TO MOUSE''—turns out to be a sparkling new treat- ROBERT BENCHLEY 
ment of a favorite old story. The Lion and the Mouse really mix it up || ALAN HALE 

in this howlarious Technicolor reel, with a surprise ending to top it all 

off! 9714—Looney Tunes (in Technicolor)—7 mins. 


Directed by Michael Curtiz 
"ALL STAR MELODY MASTERS''—features the crack orchestras of 


Hal Kemp, Emil Coleman, Skinnay Ennis and Rubinoff in one fast- 
stepping reel. Some of Cole Porter's best numbers are included in 
this melody-packed offering! 9610—Melody Masters—I0 mins. 


“THROWING THE BULL'—is as entertaining a reel as you can 
imagine! Telling the almost-unknown story of the training of Mexico's 
famous bull-fighters, this film has been acclaimed as one of the best 
in the series. 9406—Vitaphone Varieties—IO mins. 
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